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Consumers are more and more being held responsible for the economic, environmental and social
impact of their consumption choices. But to what extent do consumers care for the future? 270
participants took take part to an experiment, conducted in a mixed in person-on-line format. 2 contrasted
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Introduction 100 — 250 words

Consumers are more and more being held responsible for the economic, environmental and social
impact of their consumption choices. But to what extent do consumers care for the future? Can they
actually see the link between their choices and behaviors and the future of food systems and do they
think they can shape it?

Methodology 100 — 250 words

270 participants took take part to an experiment, conducted in a mixed in person-on-line format. 2
foresight scenarios about the future of the agricultural and food system were used as treatments: a
“business-as-usual” scenario presenting a rather bleak future of the agricultural and food system and a
“the advent of agroecology” scenario perceived as having a positive valence. One control group did not

Results 100 — 250 words

Participants treated to a scenario with a positive or negative valence have a higher willingness to pay
(WTP) for local, organic and agroecological products than in the control group. Participants who receiveq
the positive treatment have a higher WTP than those who received the negative treatment. Additionally,
participants with a higher FC score are more likely to have a higher WTP for products with sustainable

Discussion and Conclusion 100 — 250 words

We discuss those results in the light of the current debate on nudging consumers into sustainable food
choices and of the role for futures literacy into shaping consumers representations of future food
systems. Engaging citizens into the framing of the future of food systems and taking their voices into
account is a powerful driver of change and one entry point into framing future agri-environmental policies
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